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Facebook 2021
• Followers: 12,374
• Engagements: 89,663
• Reach: 1,102,389

*Instagram 2021
• Followers: 123
• Engagements: 3193
• Reach: 301

*Instagram is a new platform 
as of March 2021



“A set of steps that are followed in order to solve a 
mathematical problem or to complete a computer process” –
Merriam-Webster

A social media algorithm decides which content users will see 
and the order in which that content will be presented on their 
feed. 

The goal of the social media algorithm is to share content that 
will be ‘most valuable and meaningful to an individual over the 
long term.” - Facebook



• The amount of content available to each user 
at the time.Inventory

• Promotes posts that users are more likely to engage 
with and demotes content that users don’t want to 
see.

• Accounts for both active (likes, comments, shares) 
and passive (view time, time decay) interaction

Likelihood of 
Engagement

• Relies on a user’s past behavior and 
behavior of a user’s connections to determine 
relevancy

Neural 
Network

• Aims to present a cross-section of media 
types (video, photo, links) for each userMedia Type
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