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2016 2017 2018 2019 Q1-Q3 2020
Annual Sessions 137,993 132,878 154,348 120,309 105,587
Annual Page Views 281,155 285,806 313,570 252,237 230,570
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Website Sessions 2019-2020



Page # of Views %

Federal Fishing Regulations 45,951 21.78%

Homepage 40,450 19.15%

Council Meetings 10,494 3.9%

Fishing Regulations 6,146 3.37%

2019 Triggerfish and Greater 
Amberjack Closure Press Release

4,882 2.66%

Red Snapper Regulations 4,809 2.12%

State Fishing Regulations 4,040 1.72%

January 2020 Council Meeting 3,883 1.69%

SSC Meetings 3,463 1.52%

June 2020 Council Meeting 3,036 1.51%

2020 Website Use by Page

72,810 Users

Returning Users Unique Users

13.9%

86.1%

 



Gulf Council APP 2015 2016 2017

Downloads 70,529

Sessions 20,751 23,048 14,450

Fish Rules 2018* 2019 2020

Users 847,842 868,654

Use by 
Species

Use by 
Location



Number of Fish Rules App Users by Week by Year

Cumulative Annual Users: 2019 = 847,842 app users; 2020 = 868,654 app users



2016 2017 2018 2019 Q1, Q2, Q3 
2020

Subscribers 3,511 4011 4509 4817 4909

Publications 89 69 83 77 72

Open Rate 33.37% 35.79% 34.58% 34.56% 33.49%
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Listserv Subscribers



2016 2017 2018 2019 Q1, Q2, Q3 
2020

Total Views 7,216 8,638 10,555 13,327 5,079

Video 
Views

604 1,684 2,303 1122 188

Videos 7 12 11 6 1
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Total YouTube Video Views



2016 2017 2018 2019 Q1, Q2, Q3 
2020

Followers 6,221 8,709 9,537 9917 10,251
Engagements 39,006 141,921 53,975 32,101 17,162
Impressions 471,135 2,394,828 916,688 497,549 220,797
Reach N/A N/A 588,423 337,230 193,093
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Reach Impressions



2016 2017 2018 2019 Q1, Q2, 
Q3
2020

Page 
Views

49,992 40,764 20,101 13,903 6,778

Post Views 9,881 6,836 6,265 1122 661
Posts 12 7 9 7 5
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Gulf Currents Post Views



2015 2016 2017 2018 2019 2020
Publications 3 2 4 4 4 4
Constant 
Contact

Email 
Open

2,879 2,225 5,040 5,320 5535 2488

Click
Through

694 527 989 1,009 849 268
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Newsletter Reads



Continued downward trend in readership despite 
reinvigoration efforts
 In 2018, the O&E noticed this trend and said the newsletter is 

a useful summation of what is going on with the Council. It 
was noted that agency and organizational personnel, rather 
than anglers, may be the appropriate target audience of the 
newsletter. 

In 2021 staff plans to reinvigorate the blog and 
Facebook in lieu of the newsletter. We will devote our 
time to posting timely, stand alone articles and 
sending them out via regular ListServ digest. 
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